Sunlung Ko(Evelyn)
Marketing Strategy&Research | MSc Marketing and Branding, University of Sheffield

PROFILE

MSc Marketing & Branding student with hands-on experience in market research, segmentation, and consumer
behaviour analysis. Conducted a UK confectionery market research project identifying key target segments and
developing marketing recommendations. Gained hands-on experience at a FemTech start-up, conducting
national and international competitor analysis to support strategic market positioning.

PROFESSIONAL EXPERIENCE

2026 Marketing Strategy Intern | Bobbi

CONTACT

+44 075708298%8

April
sunjungke0914agmail.com : » Conducted national and international competitor analysis within
Sheffield, UK the FemTech and fitness app market, analysing 7+ competitors to
identif',,r strategic gaps
+ Evaluated competitors across 4 key benchmarking criteria
EDUCATION (features, UX, scientific credibility, pricing] to assess Bobbi's market
pasitioning
MSe Mquating and Brnnding + Developed 13 insight-driven feature recommendations spanning
University of Sheffield | 2025 - 2026 rnus.t-hcwe. |r'npm'.r.&m&nts and grm.ﬁth delighters — |nc|.u-f:||.ng
wearable integration, B2B partnerships, and teen user acquisition
Pre-master Business, social siences — to strengthen Bobbi's unique value proposition and support
The University of Sheffield international market differentiation
college | 2025 Jan - AUG
EF Language school in Oxford 2023 Teaching Practicum | University of Dongguk
Ma
ST N = ee i § + Delivered 4 lessons daily across 10 classes, engaging 300+
BA Korean Education Y students through tailored, participation-driven communication

strategies

» Applied audience segmentation principles by conducting cne-to-
one student consultations, identif\,'ing individual needs and
customising content accordingly

» Designed learner-centred materials adapted to diverse student
profiles, demenstrating ability to translate insight into targeted
messaging

The University of Dongguk | 2020 - 2023

SKILLS

Marketing Research & Analysis

Consumer Behaviour Insights

MARKETING PROJECTS

2026 Branding Project

Critical Thinking& Leadership

Brand Evaluation of Patagonia

Content Planning& Design

« Applied Kapferer's Brand |dentity Prism and Keller's CBBE Madel to evalvate
brand equity, identity, and community structure
+ Assessed 4 brand extension types and identified premium pricing and niche

CERTIFICATIONS

Teaching Certificate (Korean)

positioning as key growth barriars
« Proposed 3 actionable recommendations to improve market accassibility
without compromising brand integrity

LANGUAGE

= Korean
« English — Marketing Management Team Project
UK Confectionery Market Analysis

TOO LS/SOFI-WATE » Conducted comprehensive market analysis of the £84bn UK confecticnery
industry using PESTEL and Portar's Five Forces framewarks

+ Microsoft Word « Devsloped a segmentation and targsting strategy, identifying 3 key consumer

. segments and selacting 18-34-year-cld office workers as the primary target

« PowerPoint * Analysed consumer behaviour vsing industry reperts (Mintel, Statista, Innova) to
define a "healthier indulgence” positioning strate

» Excel 1 ol

« Designed a full 4Ps marksting strategy, delivering structured recommandations
and prasenting findings as a final taam presantation

« Canva



